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Why This Book Exists

Search engines—and the ways people use them—are changing faster than ever.
Google’s algorithms now evaluate not just keywords and backlinks, but also user
intent, content depth, and real-world authority. At the same time, Al has entered
the mainstream. Tools like ChatGPT, Gemini, and Claude can brainstorm topics,
draft articles, and even generate technical SEO recommendations in seconds.

These innovations create both opportunity and overwhelm.

Many marketers waste hours trying to figure out the right way to talk to an Al

tool, only to receive generic output that doesn’t rank.

The missing piece isn't more software—it's better prompts.

That's where this playbook comes in.

What You'll Gain

This book is designed to be a practical, hands-on companion for anyone who
wants to harness Al for SEO without getting lost in jargon or endless trial and
error. Inside you'll find:

« 100+ tested prompts that work with leading Al models.

« Real examples drawn from live projects so you can see the prompts in

action.

« Tips on adapting each prompt to your niche, target audience, and brand

voice.
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A New Era of SEO

We are entering a phase where prompt engineering is as critical as keyword
research once was. Marketers who master this skill will write smarter, publish
faster, and outpace competitors who are still doing everything by hand. The goal
of this book is simple: to make Al a natural extension of your SEO workflow, so
you can spend less time staring at a blank page and more time seeing your site

climb the rankings.

Welcome to the Al SEO Prompt Playbook—your shortcut to creating content that

both search engines and readers love.
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CHAPTER- 1

Keyword research has always been the foundation of effective SEO.

The right keywords reveal what your audience is searching for, guide your
content strategy, and shape everything from blog titles to meta descriptions.
But traditional methods—manual brainstorming, spreadsheets, and endless tool

comparisons—can be slow and overwhelming.

This is where Al and smart prompting change the game. By giving a large
language model a carefully crafted instruction, you can uncover hundreds of
relevant ideas—seed keywords, long-tail phrases, and search-intent clusters—in
seconds. The key is not the tool itself, but the precision of the prompt you feed
it.
In this chapter you'll find a curated set of ready-to-use keyword research
prompts tested across different niches. Each one is designed to help you:

« Expand a single seed keyword into dozens of high-value variations.

« Identify search intent so you know which topics deserve a full article and

which fit better as quick answers.

« Spot content gaps your competitors have missed.
Simply copy a prompt, swap in your topic or niche, and watch the Al deliver a
structured list of ideas you can immediately validate with tools like Google
Keyword Planner, Ahrefs, or Ubersuggest.

Start Here: Your SEO Prompt List

A. Find Starter Keywords (was “Seed Keyword Expansion Prompt”)

B. Figure Out Search Purpose (was “Search Intent Classification Prompt”)
C. Discover Long Questions (was “Long-tail & Question Keywords Prompt”)
D. Check What Competitors Miss (was “Competitor Gap Analysis Prompt”)

E. Plan Topic Groups (was “Topic Cluster Suggestions Prompt”)
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A. Find Starter Keywords:

Before you create blog posts or web pages, you need starter keywords—the
basic words people type into Google when looking for your topic. These are the
roots from which all other keyword ideas grow.

Prompt:

Give me 50 keyword ideas related to [your topic].

Show them in a table with two columns: Keyword and Monthly Search Volume.
Group the list by search intent (informational, commercial, transactional).

How to Use It:

1.Swap in your topic. Example: replace [your topic] with digital marketing
course.

2.Paste into an Al tool. ChatGPT, Claude, Gemini, or any similar Al works.

3.Check the output. You'll see a table of keyword ideas plus the intent (why
someone is searching).

4.Save the best ones. Copy them into a spreadsheet or tool like Google
Keyword Planner or Ubersuggest to confirm real search volume.

Pro Tip:
Start with broad topics like travel tips, healthy snacks, or DIY home décor. Broad
seeds lead to hundreds of new keyword ideas later.

Prompt:
Basic Starter List

Give me 50 keyword ideas related to [your topic].
Group them by search intent (informational, commercial, transactional).
Show them in a two-column table: Keyword | Intent.

Location Based
List 30 keyword ideas for [your topic] that include a city or region name.

n us

Use phrases like “near me,” “in [city],” or “best in [city].”
Beginner Friendly

Suggest 25 easy keywords for beginners who are new to [your topic].
Mark which ones have low competition.
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Trending Topics

Find 20 trending or rising keywords for [your topic] in the last 6 months.

Add a short note on why each is becoming popular.

Season or Event Ideas

Give me 20 seasonal keyword ideas for [your topic].

Include festivals, holidays, or yearly events people might search for.

How to Use Them:
1.Replace [your topic] with your own subject—e.g., digital marketing, fitness,

travel.

2.Paste the prompt into an Al tool like ChatGPT or Gemini.
3.Review the list, then check a few keywords in a tool like Google Keyword
Planner or Ubersuggest to see real search volume.
These five cover broad, local, beginner, trending, and seasonal angles, so

readers can quickly build a strong starting keyword list.
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B. Figure Out Search Purpose:

When people type a keyword into Google, they have a purpose—maybe they just
want information, maybe they want to buy, or maybe they’re comparing options.
Knowing this helps you create the right type of page: a blog post, a product page,
or a review.

Why It Matters

If you match the user’s purpose, Google is more likely to show your page at the top
of the results.

Ready-to-Copy Prompts:

Simple Intent Check

Tell me the search intent (informational, commercial, transactional) for these
keywords: [list your keywords].

Show the answer in a table with Keyword | Intent.

Extra Details
For these keywords [list], explain the likely user goal in one short sentence each.
Example: “buy running shoes” — wants to purchase shoes online.

Blog or Product?

Look at these keywords [list].

Tell me if | should write a blog post, a product page, or a comparison page for
each.

Missing Angle Finder

Check the top 10 Google results for [keyword].

Suggest what type of content (guide, list, review, video) is missing but could rank
well.

Mix of Intents
Find 10 keywords about [your topic] where people might have more than one intent
(for example, learning and buying). List the possible intents for each.

How to Use
1.Replace [list your keywords] or [your topic] with your own terms.
2.Run the prompt in an Al tool like ChatGPT.
3.Note the intent for each keyword and decide the best page type.
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C. Discover Long Questions:

People often type full questions into Google—like “how to start a travel blog for
free.” These long-tail questions are easier to rank for and perfect for FAQ sections
or blog posts.

Why It Matters
Answering real questions helps your site appear in Google's People Also Ask box
and brings in visitors who are ready to learn or buy.

People Also Ask
List 25 real questions people search for about [your topic].
Group them by beginner, intermediate, and expert level.

Conversation Style
Suggest 20 natural questions someone might ask a friend about [your topic].
Keep the language casual and simple.

How-To Focus
Give me 15 “how to” questions related to [your topic].
Example format: “How to ... [task].”

Problem Solver
List 20 common problems or pain points people face with [your topic].
Write each as a question starting with “Why,” “What,” or “How.”

Seasonal Questions

Share 10 questions people might ask about [your topic] during specific seasons or
holidays.

For each, add the best month or season when it is searched most.

How to Use
1.Replace [your topic] with your subject—like fitness, SEO, or gaming.
2.Paste a prompt into ChatGPT or another Al tool.
3.Pick the questions you like and create blog posts, FAQ pages, or short videos
to answer them.
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D. Check What Competitors Miss:

Your competitors already rank on Google. By studying their sites, you can find gaps—
topics they forgot, weak spots you can cover better, or keywords they never targeted.

Why It Matters
If you create content that fills these gaps, you can rank faster without fighting for the
same crowded keywords.

Ready-to-Copy Prompts:

Find Content Gaps

Look at the top 5 websites that rank for [your topic].

List 20 subtopics or keywords they have NOT covered in detail.
Explain why each one is a good chance to rank.

Missing Questions
Check the FAQ or blog sections of the top 5 sites about [your topic].
Suggest 15 questions they never answered but people search for.

Weak Pages

Analyze the top 5 competitor sites for [your topic].

Tell me which of their pages have thin content or low word count.
Suggest how I can create a stronger page on the same subject.

Backlink Opportunities

Find 10 pages that link to my competitors’ content about [your topic] but could also link
to my site.

Give reasons why they might add my link.

Traffic Winners

List the top 10 highest-traffic pages on each of these competitor sites: [site1], [site2],
[site3].

For each page, suggest one new angle or extra resource | can offer to stand out.

How to Use
1.Replace [your topic] or [site1] etc. with your real subject or competitor URLs.
2.Run the prompts in an Al tool or give them to a research assistant/SEO tool.
3.Save the best ideas and plan new blog posts or landing pages to cover those gaps.
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E. Plan Topic Groups:

When you have many related keywords, you can organise them into topic groups
(also called clusters). Each group has one big guide (pillar page) and several
supporting posts. This makes Google see your site as an expert and improves
rankings.

Why It Matters
Topic groups keep your site neat, help visitors find more info, and build strong internal
links.

5 Ready-to-Copy Prompts:

Basic Cluster Builder
Create 5 topic groups for [your main topic].
For each group, give one main article idea and 5 supporting subtopics.

Internal Link Plan
Make an internal linking plan for these keywords: [list your keywords].
Show which pages should link to which.

Beginner to Expert Path

Suggest a content roadmap that starts with beginner guides and moves to advanced
articles for [your topic].

Group them into levels: beginner, intermediate, expert.

Product + Blog Mix
Combine product pages and blog posts into clusters for [your topic].
Explain how each product page can link to helpful blogs and vice versa.

Seasonal Clusters
Plan 3 topic clusters for [your topic] that focus on seasonal trends or yearly events.
Include the best months to publish each article.

How to Use
1.Replace [your main topic] with your subject—like healthy recipes, digital marketing,
or gaming.
2.Run any prompt in ChatGPT or another Al tool.
3.Use the output to design a content calendar and decide which pages become
pillar guides.
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CHAPTER-2

On-Page SEO Prompts

On-page SEO means everything you do inside a single web page to help it rank:
titles, headings, content, links, and images.

Good on-page SEO tells Google exactly what your page is about and makes it easier
for visitors to stay and read.

Ready-to-Copy Prompts:

Title & Meta Description

Write a catchy SEO title (under 60 characters) and a meta description (under 155
characters)

for a page about [your topic].

Make sure the main keyword appears once in both.

Perfect Headings
Suggest an H1 and 3-5 H2 headings for a blog post about [your topic].
Keep them clear and include related keywords naturally.

Content Optimiser

Here is my draft text: [paste your text].

Improve it for on-page SEO—add keywords, short paragraphs, and a call-to-action.
Return the improved version in markdown format.

Internal Links
Suggest 10 internal link ideas for a website about [your topic].
For each, write the anchor text and the page it should link to.

Image Alt Text
Give me alt text for these images: [describe or list image names].
Each alt tag should be under 120 characters and include a main keyword.

How to Use
1.Replace [your topic] or [paste your text] with your own details.
2.Run the prompt in an Al tool.
3.Copy the results into your website’s title, meta description, headings, or image
settings.
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Full On-Page SEO Prompt:

I have a web page about [insert topic or paste URL/text].

Act as an experienced SEO expert and:

1. Audit the page for on-page SEO factors:
- Title tag (length, keyword use)
- Meta description (length, clarity, keyword)
- URL structure
- H1 and H2 headings
- Keyword placement and density
- Content readability (short sentences, active voice)
- Internal links and external links
- Image optimisation (alt text, file names, size)
- Schema/structured data

- Mobile friendliness

2. Suggest specific improvements for each item.
3. Rewrite the title, meta description, and headings with target keywords.

4. List 5-10 additional related keywords or FAQs I can add to strengthen the
page.

How to Use It
1.Replace [insert topic or paste URL/text] with your page content or a live URL.
2.Run the prompt in ChatGPT, Claude, Gemini, or any Al that can read text.
3.Review the report and copy the recommended changes into your site.

This single prompt covers all key on-page SEO areas—titles, meta, content, links,

images, and structured data—so readers can run one request and get a full

action plan.
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CHAPTER- 3

Content Creation Prompts

Write articles, blogs, and posts that people—and Google—love.

Once you know your keywords and have fixed on-page SEO, the next step is
creating content. Great content answers questions, keeps readers on the page, and
naturally includes your keywords.

Why This Matters

Google rewards pages that are helpful and well-written. The prompts below help
you plan, write, and improve content faster with Al.

5 Ready-to-Copy Prompts:

Blog Outline Builder
Make a detailed outline for a blog post about [your topic].
Include an intro, 5-7 key sections with H2 headings, and a short conclusion.

First Draft Creator
Write a 1,000-word draft blog post about [your topic] using a friendly tone.
Use short paragraphs, bullet points, and include the main keyword in the title and

first paragraph.

Content Improver
Here is my draft text: [paste your text].
Improve clarity, add helpful examples, and make it easy to read at a Grade-7 level.

Keep keywords natural.
Social Media Snippets

From this blog post text: [paste text], create 5 short social media captions.
Make them catchy and under 120 characters each.
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Call-to-Action Helper
Suggest 5 different call-to-action lines for a page about [your topic].

"

Examples: “Sign up for free,” “Get the full guide,” “Start learning today.’

Product Descriptions

Write an engaging 150-word product description for [product name].
Highlight main features, benefits, and include a short call-to-action.
Tone: friendly but professional.

Email Newsletter

Draft a 200-word email newsletter announcing [new product / new blog post / special
offer].

Include a catchy subject line, 2 short paragraphs, and a clear call-to-action button text.

Landing Page Copy

Create landing page copy for a service that offers [your service].

Sections: headline, sub-headline, 3 benefit bullets, testimonial placeholder, and a strong
CTA.

Case Study / Success Story

Write a 500-word case study showing how [client or business type] used [your
product/service] to achieve [result].

Structure: challenge, solution, results, client quote.

Podcast or Video Script
Outline a 5-minute script for a podcast or YouTube video about [topic].
Include a 30-second intro hook, 3 key talking points, and a closing call-to-action.

How to Use
1.Replace [your topic] or [paste your text] with your own subject or draft.
2.Run any prompt in ChatGPT or another Al tool.
3.Edit the Al's draft with your own voice and real examples for the best results.

Optional Image
Add a screenshot of an Al-generated blog outline after Prompt 1. Caption idea:
“Example outline for a travel blog article.”

I
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CHAPTER- 2%

Technical & Site Audit

Prompts

These prompts help you (or your Al assistant) spot hidden issues—speed,
crawling, indexing—that affect SEO performance.

Complete Site Health Audit

Act as a technical SEO expert.

Audit the entire website: [your site URL].

Deliver a detailed report covering page speed, mobile usability, crawl errors,
index status, HTTPS security, and broken links.

Include: priority level (high/medium/low), why each issue matters, and a simple
step-by-step fix.

Page Speed Optimization Plan

Analyze [page URL] for speed problems.

List the exact elements slowing the page (large images, unused CSS/JS, server
response time).

Provide an action plan with: quick fixes, advanced fixes, and estimated load-time
improvement for each.

Mobile Experience Review

Evaluate how [your site URL] performs on mobile devices.

Report layout shifts, tap-target issues, font-size problems, and slow mobile
loading.

Suggest specific CSS or design changes with plain-language explanations.

Crawl & Index Diagnostics

Check [your site URL] for crawlability and indexing errors.

Identify pages blocked by robots.txt, noindex tags, or broken redirects.
Provide a clean list of affected URLs and clear next steps to fix each issue.
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Core Web Vitals Improvement

Review Core Web Vitals (LCP, FID, CLS) for [page URL].

Give current scores, explain what each metric means, and create a prioritized plan—
quick fixes first—to reach Google's recommended thresholds.

Sitemap & Robots.txt Check

Inspect the XML sitemap and robots.txt for [your site URL].

Highlight missing important URLs, incorrect canonical tags, or rules that block key
pages.

Recommend exact edits or code snippets to correct them.

Structured Data & Schema Setup

Scan [page URL] for structured data opportunities.

Suggest the most relevant schema types (Article, Product, FAQ, LocalBusiness, etc.).
Provide a sample JSON-LD snippet and placement instructions to enable rich results.

HTTPS & Security Audit

Verify that all pages on [your site URL] use HTTPS.

Check for mixed-content issues, outdated SSL certificates, or insecure resources.
Offer a clear list of fixes and testing steps after implementation.

Internal Linking & Orphan Pages

Analyze internal linking across [your site URL].

Identify orphan pages (no internal links), pages with too few internal links, and
overlinked pages.

Suggest a revised linking strategy with anchor text recommendations.

Duplicate & Thin Content Finder

Search [your site URL] for duplicate or thin content.

Highlight URLs with near-identical text or very low word count.

Provide options: rewrite, merge, or set canonical tags, and explain why each step
improves SEO.

How to Use in the eBook
« Introduce these as copy-paste friendly prompts.
« Encourage readers to replace [your site URL] or [page URL] with their actual site.
« Add a note: “Always re-run key audits after big site changes or quarterly for best
results.”
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CHAPTER- 5

Link Building &
QOutreach Prompts

Getting high-quality backlinks is still one of the strongest ranking signals in SEO.
These prompts help you find link opportunities, craft outreach emails, choose the
right anchor text, and even pitch stories for digital PR.

Find Link Opportunities

List 20 websites or blogs in the [your niche] industry with Domain Authority 40+ that
accept guest posts or resource links.

Provide contact email or form link if possible.

Competitor Backlink Scan
Analyze backlinks for [competitor URL].
Show their top 20 referring domains and explain how we can get similar links.

Broken Link Building
Find broken external links on [target website URL].
Suggest replacement links from [your site URL] and draft a polite outreach email.

Anchor Text Planner

For the target keyword “[your main keyword],” create a list of 15 natural anchor text
variations.

Group them as exact match, partial match, branded, and generic.

Guest Post Pitch Email

Write a friendly outreach email to [blog/site name] pitching a guest post about [topic
idea].

Tone: helpful, concise, professional.

Include a short bio and 2 article headlines to choose from.

Digital PR Story Ideas

Create 5 newsworthy story angles related to [industry/niche] that journalists or
bloggers might cover.

Include a one-sentence headline and key data point or insight for each.
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HARO / Journalist Outreach

Draft a quick HARO response introducing our brand [brand name] as an
expert on [topic].

Keep it under 150 words, include one credential and a link to a helpful

resource.

Local Link Sources
Suggest 15 local directories, chambers of commerce, or community sites in

[city/region] where we can list our business for backlinks.

Partnership Collaboration

Write an email template proposing a content collaboration (webinar, co-
authored article, or podcast) with [partner name].

Highlight mutual benefits and include a call to schedule a call.

Follow-Up Email
Create a short, polite follow-up email if the first outreach for a backlink or
guest post gets no response after one week.

Pro Tips for Readers
« Personalize every email—mention the site’s name or a recent post.
« Track responses and link placements in a simple spreadsheet.
« Focus on quality over quantity; a few strong backlinks beat dozens of

weak ones.
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Reporting &
Analytics Prompts

Tracking results is just as important as doing SEO. These prompts help you create

clear monthly reports, study competitors, and spot gaps so you can plan the next

move.

Monthly SEO Performance Report

Create a detailed monthly SEO report for [your site URL].

Include: organic traffic trends, top landing pages, keyword ranking changes,
backlinks gained, and technical issues.

Present results in a simple table plus a short “what to do next” summary.

Competitor Gap Analysis

Compare [your site URL] with these competitors: [competitor URLs].

Find keywords they rank for that we don't, content topics we’re missing, and
backlink opportunities.

Suggest 3 top actions to close the gap.

Keyword Ranking Progress

Generate a list of the top 20 target keywords for [your site URL].
Show current rank, last month’s rank, and % change.

Add a short note on which keywords need fresh content or new links.

Traffic Source Breakdown

Provide a traffic-source report for [your site URL].

Split visits into organic, direct, referral, and social.

Highlight which channel grew fastest this month and recommend where to focus

next.
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Conversion & Goal Tracking

Check Google Analytics or similar data for [your site URL].

Show total conversions (sales, sign-ups, leads), top converting pages, and quick
ideas to increase conversions next month.

Backlink Growth Report

List all new backlinks gained in the last 30 days for [your site URL].
Include referring domain authority and anchor text.

Suggest the next 3 high-value sites to target.

Content Performance Review

Identify the 10 best-performing blog posts or pages on [your site URL] over the
last month.

Report pageviews, average time on page, and bounce rate.

Suggest updates or new internal links.

Technical Health Summary

Summarize key technical SEO metrics for [your site URL]: Core Web Vitals, crawl
errors, mobile usability.

Highlight any changes from last month.

Tips for Readers
« Use these prompts once a month for a snapshot of progress.
o Always keep last month’s report so you can show growth over time.
« Share a short, visual summary with your team or clients—charts work better
than long text.
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Bonus Section: Al

Workflow & Prompt

Hacks

A few smart tips can save hours and make every prompt more powerful. Use this

section as a quick-reference guide.

Smart Al Workflow Tips

Batch Your Work: Collect all topics or URLs first, then run prompts in one
session.

Iterate, Don't Settle: If the first answer feels off, ask the Al to “expand,”
“shorten,” or “give examples.”

Use Variables: In prompts, leave blanks like [your site URL] or [keyword] so you
can reuse them fast.

Keep a Prompt Library: Store your best prompts in a single doc or note app for
future campaigns.

Review & Humanize: Always add a personal touch and fact-check before

publishing.

Handy Plugins & APIs

Google Search Console API — pull ranking and click data directly.
Google Analytics 4 APl — automate traffic and conversion reports.
Ahrefs / SEMrush API - quick backlink and keyword checks.
SurferSEO or Clearscope — content optimization suggestions.
Zapier / Make - connect Al tools to spreadsheets, email, or Slack for
automated reporting.

(Readers can replace or skip any paid tools; the workflow ideas stay the same.)
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Prompt Engineering Hacks
« Role + Task + Context: e.g., “Act as a senior SEO strategist. Audit [URL] for

on-page issues and give fixes in a table.”

« Constraints Create Quality: Ask for word limits, tone (“friendly but

professional”), or format (“3-step plan”).

« Ask for Multiple Drafts: “Give me 3 different intro paragraphs so | can

choose.”

« Refine with Follow-ups: After the first reply, say “focus more on speed

issues” or “explain like I'm 15.”

« Chain Prompts: Use output from one prompt (like a keyword list) as input for

the next (like content outlines).

Takeaway for Readers Treat Al like a teammate: give it clear instructions, check
the work, and keep refining. The more precise your prompt, the better your

results—and the faster your SEO projects grow.
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step.
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learning and sharing.
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Final Thoughts

Thank you for spending your time with Al-Powered SEO Prompts. My aim was
simple: to give you practical, copy-and-paste ideas so you can plan, create, and
optimize content faster—without guesswork.

Remember:
« Experiment & Adapt — SEO changes constantly. Use these prompts as a
starting point, then tweak them to fit your niche.

« Measure Everything — Track results, review reports, and refine your approach
each month.

o Add Your Human Touch - Al is powerful, but your voice and insight turn good
content into great content.

| hope these prompts save you time, spark new ideas, and help you climb search
rankings with confidence.

Stay Connected
For more free tips, case studies, and future updates, visit_digitalneerajbhatt.com.
Follow me on social media for daily SEO insights and Al marketing tricks.

Keep testing, keep learning, and keep creating. Your next big SEO win starts with
your next prompt.

— Digital Neeraj Bhatt www digitainesrajbhatt.com
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FUTURE-READY SEOC
FOR 2026

Master [l-driven strategies to plan, create,
and rank content faster than ever.

Harness the power of ChatGPT and Al to stay ahead of Google’s 2026
algorithm changes.
Inside you'll find:
« 200- copy-and-paste prompts to speed up keyword research,
content creation, and audits.
« Easy explanations-clear enough for a beginner, deep enough
for pros.
« Tips, tools, and workilows that save hours while boosting
rankings.
Whether you're a blogger, marketer, or business owner, this guide
shows exactly how to future-proof your SEO.
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